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This study investigates the relationship between business ethics, work ethic, 

remuneration, and corporate reputation in publicly listed plantation companies 

using quantitative methods. The research sample consisted of 100 randomly 

selected employees. Data analysis was conducted using the Partial Least Square 

(PLS) technique. The results showed that business ethics, work ethic, and 

remuneration have a significant relationship with corporate reputation. Strong 

business ethics practices, positive work ethic, and fair remuneration contribute 

positively to corporate reputation. However, business ethics and remuneration 

have no significant influence on job satisfaction, while work ethic and employee 

engagement have a significant positive influence on job satisfaction. Job 

satisfaction, in turn, has a significant positive influence on corporate reputation. 

Job satisfaction is also able to mediate the relationship between work ethic and 

employee engagement with corporate reputation, but cannot mediate the 

relationship between business ethics and remuneration with corporate 

reputation. These findings highlight the importance of enhancing a culture of 

business ethics, strengthening work ethic and fair remuneration policies in 

improving corporate image. Practical implications include emphasizing these 

practices to strengthen the company's position in the market and gain greater 

support from stakeholders. 
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1. Introduction 

In the era of globalization, which is characterized by increasingly fierce competition, corporate 

reputation is one of the most valuable and decisive assets for the long-term success of a company. A 

good reputation not only reflects the credibility and integrity of the company, but also becomes a 

determining factor in attracting investment, retaining customers, and maintaining good relationships 

https://jurnal.untag-sby.ac.id/
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with stakeholders (Kartika et al., 2019). In the midst of changing market dynamics, listed plantation 

companies are no exception to the importance of maintaining a good reputation as an integral part of 

their business strategy (Arif & Anggraeni, 2023). 

Publicly listed plantation companies play an important role in the global economy by providing 

vital products such as palm oil, rubber, tea, and other agricultural products. However, along with the 

economic benefits offered, the plantation industry is often faced with complex challenges, including 

environmental, social, and economic issues. Therefore, maintaining a good reputation is crucial for the 

operational sustainability and growth of plantation companies (Tandana et al., 2022). 

Corporate reputation is an important aspect that can be influenced by various factors, including 

business ethics (Khotimah, 2018). Research shows that corporate reputation has a significant positive 

effect on the company's business performance (Widiastuty, 2023). In addition, the disclosure of Islamic 

Corporate Social Responsibility (ICSR) in the financial statements also has a significant positive impact 

on corporate reputation (Arifin & Wardani, 2016). The implementation of business ethics, especially 

Islamic business ethics, can also affect customer loyalty to the company (Wardani & Ridlwan, 2022). 

This shows that aspects of business ethics not only affect the internal company but also the company's 

relationship with customers. In addition, corporate reputation also affects investor reactions, where a 

good reputation can have a significant positive impact on investor reactions to the company (Jao et al., 

2020). Research also shows that appearance structure can make a positive contribution to corporate 

reputation (Jao, 2021). In the context of the influence of business ethics on corporate reputation, it is 

important to pay attention to other factors such as Corporate Social Responsibility (CSR) and 

investment risk. Research shows that CSR and investment risk can also affect corporate reputation, 

with profitability as a variable that mediates the relationship (Agustina et al., 2023). Thus, it can be 

concluded that business ethics has a significant role in influencing corporate reputation. By 

implementing good business ethics, companies can strengthen their reputation, influence customer 

loyalty, investor reactions and overall business performance. 

Work ethic has a significant impact on corporate reputation. Some of the factors that influence 

corporate reputation include compliance with government regulations, the company's code of ethics, 

management's treatment of employees, company operations, and the company's response to 

environmental issues (Kuncoro, 2021). In addition, corporate reputation is also influenced by online 

trust, where an increase in online trust can significantly improve corporate reputation (Nurbaiti et al., 

2021). Other research shows that a company's positive reputation can affect employee job satisfaction 

because it creates a sense of pride for employees who work for the company (Setyoastuti & Saragih, 

2021). In addition, company reputation also acts as a mediating variable in the relationship between 

employer branding and job application interest, where a good company reputation can increase 

applicants' interest in joining the company (Indra & Widoatmodjo, 2021); (Ekhsan & Fitri, 2021)). 

Company reputation also has a positive influence on interest in applying for a job (Indra & 

Widoatmodjo, 2021). In addition, company reputation also affects employee morale (Prasetya et al., 

2021). Research also shows that auditor reputation can affect the quality and strength of the company's 

financial statements and have an impact on tax management in the company (Muslimah & Pohan, 2022) 

(Fahreza, 2019)). Thus, a good work ethic can help build a positive company reputation, which in turn 

can affect various aspects of the company such as employee satisfaction, applicant interest, morale, and 

the quality of financial statements. Therefore, it is important for companies to pay attention to work 

ethic as part of a strategy to improve their corporate reputation. 

Employee remuneration can have a significant impact on corporate reputation. Research shows 

that social security has a positive and significant influence on employee morale, which in turn can affect 

employee performance (Prasetya et al., 2021). In addition, corporate reputation can also be influenced 

by other factors such as service quality and corporate social responsibility (CSR) ((Ilyas et al., 2022); 

(Afifah et al., 2021). Regarding company reputation, there are several aspects that need to be considered 

to improve it, such as product or service quality, customer service, employee experience, and customer 

satisfaction. In addition, a positive company reputation can also have an impact on employee job 

satisfaction and create a sense of pride for employees (Setyoastuti & Saragih, 2021). Apart from 
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remuneration, other factors such as corporate social responsibility (CSR) can also affect employee 

performance. Studies by Hamdani and Awatara show that corporate social responsibility and 

organizational commitment can affect employee performance (Hamdani & Mawardi, 2018). Thus, 

corporate strategies in managing employee remuneration, maintaining corporate reputation, and 

engaging employees in CSR activities can equally affect employee performance and overall corporate 

reputation. 

Previous research has highlighted various factors that can affect a company's reputation in 

publicly listed plantation companies. One of them is business ethics, where the company's ethical 

standards and code of conduct can be the foundation in building a good reputation (Nova & 

Martdianty, 2021). In addition, employee work ethic also plays an important role in influencing a 

company's reputation, as research shows that work ethic can have a positive impact on employee 

performance (Hadiansyah & Yanwar, 2017). In addition, employee remuneration or compensation is 

also an important factor in influencing a company's reputation. Previous research shows that adequate 

compensation can improve employee performance. In this context, it is important to consider how 

factors such as employee competence and compensation can interact to influence employee 

performance and ultimately company reputation (Afifah et al., 2021). 

Factors such as business ethics, work ethic, remuneration and employee engagement have been 

recognized as important elements that contribute to the formation of a company's reputation. Business 

ethics encompass the principles of morality and integrity that guide a company's behavior in 

interactions with various stakeholders. A strong work ethic reflects an organizational culture that 

encourages productivity, professionalism and responsibility. Meanwhile, fair remuneration and good 

employee engagement policies can motivate and maintain employee loyalty, which in turn can improve 

company performance. 

While the importance of these factors is recognized, there is still a need to understand more 

deeply how the interaction between business ethics, work ethic, remuneration and employee 

engagement affects corporate reputation, particularly in the context of publicly listed plantation 

companies. Therefore, this study aims to investigate the influence of these factors on corporate 

reputation in the context of the plantation industry, as well as to explore potential implications for 

managerial practices and corporate policies. With a better understanding of these dynamics, it is 

expected that plantation companies can optimize their strategies in building and maintaining a strong 

and sustainable reputation. 

2. Method 

This research is included in descriptive quantitative research. Sugiyono, (2017) says that, research 

methods are basically scientific characteristics to get data with specific purposes and uses. The method 

used in the quantitative approach. According to Sarstedt et al., (2020) said that descriptive research is 

research that uses observations, interviews or questionnaires regarding the current situation, regarding 

the subject being studied. Through questionnaires and so on we collect data to test hypotheses or 

answer a question. Through this descriptive research, the researcher will describe what actually 

happened about the current situation under study. 

This research was conducted at a publicly listed plantation company. The sampling technique in 

this study was random sampling so that in this study the research sample was obtained from 100 

employees of open companies such as:  

1. PT Astra Agro Lestari Tbk - AALI 

2. Andira Agro Tbk - ANDI 

3. PT Eagle High Plantations Tbk - BWPT 

4. PT Cisadane Sawit Raya Tbk - CSRA 

5. PT Dharma Satya Nusantara Tbk - DSNG 

The data analysis technique in this study uses Partial Least Square (PLS). PLS is a Structural 

Equation Modeling (SEM) equation model with a variance-based or componentbased structural 

equation modeling approach. According to Sarstedt et al., (2020), the purpose of PLS-SEM is to develop 
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theory or build theory (prediction orientation). PLS is used to explain whether there is a relationship 

between latent variables (prediction). PLS is a powerful analysis method because it does not assume 

current data with certain scale measurements, small sample size (Hair et al., 2019). 

 

Validity and Reliability Test  

Validity and reliability tests are carried out to ensure that the measurements used are accurate and 

reliable (valid and reliable). Validity and reliability testing can be seen in: 

First, Convergent Validity is a metric assessed in relation to the correlation between item/component 

scores and construct scores, as seen in the standard loading factor which describes the magnitude of 

the correlation between each measured item and its construct If correlated Individual reflex 

measurements are said to be high if > 0.7. 

Second, discriminant validity is a measurement model with a reflection index that is assessed based on 

cross-loading measures and constructs. Discriminant validity, namely comparing the root mean square 

of variance (AVE) extracted, a tool is declared valid if its AVE value is> 0.5. 

Third, Composite reliability is a measure of a structure that can be seen in terms of latent variable 

coefficients. In this measurement, if a value of> 0.70 is reached, the construction can be said to have 

high reliability. 

Fourth, Cronbach's Alpha is a reliability test designed to strengthen composite reliability results. A 

variable can be declared reliable if the Cronbach's alpha value is> 0.7. 

 

Instrument Testing 

 

R Square Test  

The R-square of the dependent construct is used to analyze the effect of specific independent variables 

on the dependent latent variable, which displays the magnitude of the effect. 

 

Inner Model Analysis  

Inner Model Analysis, also known as Structural Modeling, is a technique for predicting causal 

relationships between model variables. Hypotheses are tested during inner model analysis in Smart 

PLS testing. The t-statistic values and probability values can be shown in evaluating the hypotheses. 

The t-statistic used to test the hypothesis using the statistical value is 1.96 for 5 percent alpha, while the 

beta score is used to determine the direction of influence of the relationship between variables. The 

criteria for acceptance / rejection of the hypothesis are  

Ha = t-statistic> 1.96 with p-values <0.05.  

H0 = t-statistic < 1.96 with p-values > 0.05. 

 

3. Results and Discussion 

Validity Test  

Validity test is used to measure whether a questionnaire is valid or not. In this study, validity testing 

was carried out using convergent validity and AVE. Validity uses convergent validity where the 

measurement model with indicator reflection is assessed based on the correlation between item score / 

component score calculated by PLS. individual reflection measures are said to be high if they correlate 

more than 0.7 with the construction being measured. However, according to Chin (1998) in Ghozali 

(2008) for early stage research from the development of a loading scale of 0.5 to 0.6 is considered 

sufficient.  
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Table 1. Validity Test Results 

  
BUSINESS 

ETHICS 

WORK 

ETHIC 

JOB 

SATISFACTI

ON 

EMPLOYEE 

INVOLVEM

ENT 

REMUNERATI

ON 

COMPANY 

REPUTATION 

EB1 0.815           

EB2 0.824           

EB3 0.884           

EB4 0.893           

EB5 0.861           

EK1   0.838         

EK2   0.725         

EK3   0.793         

KK1     0.829       

KK2     0.832       

KK3     0.750       

KK4     0.865       

KK5     0.812       

PK1       0.879     

PK2       0.713     

PK3       0.856     

R1         0.892   

R2         0.893   

R3         0.911   

R4         0.850   

R5         0.761   

RP1           0.872 

RP2           0.840 

RP3           0.808 

RP4           0.775 

Source: Processed by Researchers (2024) 

Based on the results of testing the validity of the instrument, it is known that of the 25 indicators, all 

indicators in this study are valid, so that in this study all indicators are used.  

Reliability Test  

This study uses 2 types of reliability tests, namely the Cronbach Alpha test and the Composite 

Reliability Test. Cronbach Alpha measures the lowest value (lowerbound) reliability. The data is 

declared reliable if the data has a Cronbach alpha value> 0.7. Composite reliability measures the true 

reliability value of a variable. Data is declared to have high reliability if it has a composite reliability 

score> 0.7. 

Table 2. Reliability Test Results 

  Cronbach's Alpha Composite Reliability Keterangan 

BUSINESS ETHICS 0.909 0.932 Reliabel 

WORK ETHIC 0.707 0.829 Reliabel 

JOB SATISFACTION 0.876 0.910 Reliabel 
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EMPLOYEE INVOLVEMENT 0.762 0.859 Reliabel 

REMUNERATION 0.914 0.936 Reliabel 

COMPANY REPUTATION 0.842 0.895 Reliabel 

Source: Processed by Researchers (2024) 

The test results show that all instruments are declared reliable with Cronbach Alpha and 

Composite reliability scores> 0.7.  

 

Convergent Validity Test after modification 

The following is a picture of the calculation results of the SEM PLS model after the indicators 

that do not meet the loading factor value requirements are removed, in the picture it can be seen that 

the loading factor value of the indicators on each variable is not below 0.6, so the analysis is continued 

in the Discriminant Validity test. 

 

Figure 1. Convergent Validity Test after modification 

R-Square Test  

The R-Square Coefficient determination (R-Square) test is used to measure how much the endogenous variable is 

influenced by other variables. Based on data analysis conducted through the use of the smartPLS program, the R-

Square value is obtained as shown in the following table: 

Table 3. R-Square Test Results 

  R Square R Square Adjusted 

JOB SATISFACTION 0.654 0.639 

COMPANY REPUTATION 0.834 0.833 

Source: Processed by Researchers (2024) 
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Based on the test results, the R-Square score for Job Satisfaction is 0.639, which means that Corporate 

Reputation is influenced by Business Ethics, Work Ethic, Remuneration and Employee Engagement by 

63.9% and 36.1% others are influenced by variables that have not been explained in this study. the R-

Square score for Corporate Reputation is 0.833, which means that Corporate Reputation is influenced 

by Job Satisfaction by 83.3% and 16.7% others are influenced by variables that have not been explained 

in this study. 

Inner Model Analysis  

Testing the hypothesis can be seen through the t-statistic value and probability value. For hypothesis 

testing using statistical values, for alpha 5% by comparing t count with t table. So that the criteria for 

acceptance or rejection of the hypothesis are H0 rejected if t-statistic> t count. To reject / accept the 

hypothesis using probability, Ha is accepted if the p value is <0.05. 

Table 4. Phat Test Results 

  ORIGINAL 

SAMPLE (O) 

SAMPLE 

MEAN (M) 

STANDARD 

DEVIATION 

(STDEV) 

T STATISTICS 

(|O/STDEV|) 

P VALUES 

BUSINESS ETHICS -> JOB 

SATISFACTION 

-0.043 -0.022 0.146 0.297 0.766 

WORK ETHIC -> JOB 

SATISFACTION 

0.473 0.450 0.160 2.954 0.003 

JOB SATISFACTION -> 

REPUTATION 

PERUSAHAAN 

0.914 0.913 0.017 54.127 0.000 

EMPLOYEE 

ENGAGEMENT -> JOB 

SATISFACTION 

0.448 0.457 0.128 3.507 0.000 

REMUNERATION -> JOB 

SATISFACTION 

-0.022 -0.022 0.089 0.253 0.800 

BUSINESS ETHICS -> JOB 

SATISFACTION -> 

COMPANY REPUTATION 

-0.040 -0.020 0.133 0.298 0.766 

WORK ETHIC -> JOB 

SATISFACTION -> 

COMPANY REPUTATION 

0.432 0.411 0.147 2.930 0.004 

EMPLOYEE 

ENGAGEMENT -> JOB 

SATISFACTION -> 

COMPANY REPUTATION 

0.409 0.418 0.118 3.459 0.001 

REMUNERATION -> JOB 

SATISFACTION -> 

COMPANY REPUTATION 

-0.020 -0.020 0.081 0.253 0.800 

      Source: Processed by Researchers (2024) 

 

Discussion 

The Effect of Business Ethics on Job Satisfaction 

The results of hypothesis testing have an influence between Business Ethics on Job Satisfaction, 

this is indicated that the p-velue value is 0.766, which is greater than 0.05. As well as a t-Statistic value 

of 0.297 which is smaller than 1.659 and a beta score of -0.043. So that from the explanation above it will 

show that Business Ethics does not have a significant effect on Job Satisfaction. 

(Wardani & Ridlwan, 2022) which states that the role of business ethics, especially Islamic 

business ethics, can also affect customer loyalty to the company. which the results of this study 

contradict what is stated by (Wardani & Ridlwan, 2022).  
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The Effect of Work Ethic on Job Satisfaction 

The results of hypothesis testing have an influence between Work Ethic on Job Satisfaction, this 

is indicated that the p-velue value is 0.003, which is smaller than 0.05. As well as a t-Statistic value of 

2.954 which is greater than 1.659 and a beta score of 0.473. So that from the explanation above it will 

show that Work Ethic has a significant positive effect on Job Satisfaction. 

Work ethic has a significant impact on corporate reputation. Some of the factors that influence 

corporate reputation include compliance with government regulations, the company's code of ethics, 

management's treatment of employees, company operations, and the company's response to 

environmental issues (Kuncoro, 2021). So that the results of this study are in line with those stated by 

Kuncoro (2021).  

 

Effect of Remuneration on Job Satisfaction 

The results of hypothesis testing have an influence between remuneration on job satisfaction, this 

is indicated that the p-value is 0.800, which is greater than 0.05. As well as a t-Statistic value of 0.253 

which is smaller than 1.659 and a beta score of -0.022. So that from the explanation above it will show 

that Remuneration does not have a significant effect on Job Satisfaction. 

 

Effect of Employee Involvement on Job Satisfaction 

The results of hypothesis testing have an influence between Employee Engagement on Job 

Satisfaction, this is indicated that the p-value is 0.000 which is smaller than 0.05. As well as a t-Statistic 

value of 3.507 which is greater than 1.659 and a beta score of 0.448. So that from the explanation above 

it will show that Employee Involvement has a significant positive effect on Job Satisfaction. 

 

The Effect of Job Satisfaction on Company Reputation 

The results of hypothesis testing have an influence between Job Satisfaction on Company 

Reputation, this is indicated that the p-velue value is 0.000, which is smaller than 0.05. As well as a t-

Statistic value of 54.127 which is greater than 1.659 and a beta score of 0.914. So that the explanation 

above will show that Job Satisfaction has a significant positive effect on Company Reputation. 

 

The Effect of Business Ethics on Company Reputation Mediated by Job Satisfaction 

The results of testing the Job Satisfaction hypothesis can mediate between the influence of 

Business Ethics on Corporate Reputation, this is indicated that the p-velue value is 0.766, which is 

greater than 0.05. As well as the t-Statistic value of 0.298 which is smaller than 1.659. So that the 

explanation above will show that Job Satisfaction cannot mediate the relationship between Business 

Ethics and Corporate Reputation. 

 

The Effect of Work Ethic on Company Reputation Mediated by Job Satisfaction 

The results of testing the Job Satisfaction hypothesis can mediate between the effect of Work 

Ethic on Company Reputation, this is indicated that the p-velue value is 0.004 which is smaller than 

0.05. As well as the t-Statistic value of 2.930 which is smaller than 1.659. So that the explanation above 

will show that Job Satisfaction can mediate the relationship between Work Ethic and Company 

Reputation. 

 

The Effect of Remuneration on Company Reputation Mediated by Job Satisfaction  

The results of testing the Job Satisfaction hypothesis can mediate between the effect of 

Remuneration on Company Reputation, this is indicated that the p-value is 0.766, which is greater than 

0.05. As well as the t-Statistic value of 0.253. So that the explanation above will show that Job Satisfaction 

cannot mediate the relationship between Remuneration and Corporate Reputation. 

 

 



 The Effect of Business Ethics - 110 

 

The Effect of Employee Engagement on Company Reputation Mediated by Job Satisfaction  

The results of hypothesis testing Job Satisfaction can mediate between the effect of Employee 

Engagement on Corporate Reputation, this is indicated that the p-value is 0.001 which is smaller than 

0.05. As well as the t-Statistic value of 3.459 which is greater than 1.659. So that from the explanation 

above it will show that Job Satisfaction cannot mediate the relationship between Employee Engagement 

and Corporate Reputation. 

 

4. Conclusions 

Based on the results of research conducted on 100 employees of publicly listed companies, the results 

show that Business Ethics has no significant effect on Job Satisfaction, Work Ethic has a significant 

positive effect on Job Satisfaction, Remuneration has no significant effect on Job Satisfaction, Employee 

Engagement has a significant positive effect on Job Satisfaction, Job Satisfaction has a significant 

positive effect on Corporate Reputation. The results of this study also show that Job Satisfaction cannot 

mediate the relationship between Business Ethics to Corporate Reputation, Job Satisfaction can mediate 

the relationship between Work Ethic to Corporate Reputation, Job Satisfaction cannot mediate the 

relationship between Remuneration to Corporate Reputation, and Job Satisfaction cannot mediate the 

relationship between Employee Engagement to Corporate Reputation. 
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